THE SAATCHI GALLERY MAGAZINE

“A magazine which can actually think
for itself - excellent stuff”
= ; Tom Hodgkinson, Editor and Founder
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The Saatchi Gallery Magazine Art & Music Online is a unique SAATCHIGALLERY.COM WEBSITE STATISTICS

online experience. Art & Music Online taps into the very point at saatchigallery.com readership is global, with the UK
which contemporary art and independent music collide and covers and USA constituting its largest audiences and the rest
a gamut of feature subjects, from interviews with heavyweight, of Europe and China the next biggest audiences. On
established names to showcasing emerging talent. Art & Music average the UK represent 14.17% of users and the USA

(o)
Online also contains listings, competitions, blogs, and short films all Represents between 25.12%.

of which are strictly selected by the magazine editors. Art & Music Ranked 283 of the World’s

Online presents the best of Art & Music magazine while incorporating  Top 50,000 Websites source: aiexa, awstats)
all the benefits available in digital media. The Online magazine is

accessed via the Saatchi website which is ranked in the top 300

websites worldwide averaging an immense 60 million hits per day. ON-LINE ADVERTISING

) . . . There are 4 rtising impression r tion
Art & Music Online provides a guaranteed platform for advertisers to ere are advg 1SINg IMPressions per section
on www.saatchigallery.com/artandmusicmagazine.

connect with an audience who are looking for the ‘next’ thing intwo average each visitor clicks on 8 pages and the
of the biggest and most influential creative industries. advertising impressions refresh on each click.

The Saatchi Gallery Magazine Art & Music Online will become part of

the world’s only interactive art gallery in September 2008 to dovetail Single impression (1 of 4) = £300 per week
with the re-launch of the print magazine and the opening of the new  Exclusive use (all 4 impressions) = £1,000 per week

Saatchi Gallery and will have the URL
www.saatchigallery.com/artandmusic

Single impression (1 of 4) = £150 per week
Exclusive use (all 4 impressions) = £500 per week

60,000,000 On-line impressions / Hits per day

Recognised agency discount is 10%. All prices exclude VAT.

ADVERTISEMENT SALES
Deirdre McGinnis T 020 7502 0275 M 07757 649 093 E deirdre@artandmusicmagazine.com

CONTACT
Art & Music, PO Box 43387, London, N5 2QY T&F 020 7502 0275 E info@artandmusicmagazine.com
W www.saatchigallery.com/artandmusic



